
Name of the Company:

Address:

Nature of business:

DISCLOSURE QUESTIONNAIRE

Indicate whether Your company has had any issue related to penalties, 
fines, and sanctions. Check Yes or No that apply.

PENALTIES, FINES, AND  
SANCTIONS

YES NO NOTES

Taxes

Labor issues 

Environment issues

Financial reporting

Employee safety 

Geographic operation

Animal welfare



Indicate whether Your company has had any issue related to 
industries and products. Check Yes or No that apply. 

INDUSTRIES AND PRODUCTS YES NO NOTES

Nuclear power

Mining

Pornography

Fossil fuel-based oil 

Firearms

Alcohol 

Commercial logging

Products or activities that are 
illegal under the registered/
host country.

Wildlife products that  
regulated under law & 
regulation regarding the trade 
of endangered species



Indicate whether Your company has had any issue related to business 
practices.  Check True or False that apply. 

PRACTICES TRUE FALSE NOTES

The company allows workers 
to bargain for the term's from 
other employment freely

Overtime work for team  
members is not paid, or it's a 
voluntary act, not compulsory.

Does not hire underage  
covered under the  
international labor  
organization convention  
No.138

Registered under the local  
regulations 

Help to reduce taxes through 
corporate shells and structural 
means.

It does not allow individuals 
with a lawful act to work.



PART A : HEART

PURPOSE ASSESSMENT

A corporation’s purpose is the driving force to business success. A 
Harvard Business Review and EY Beacon Institute surveyed titled 
“The Business Case of Purpose” said that, “Those companies able 
to harness the power of purpose to drive performance and profit-
ability enjoy a distinct competitive advantage.”

Take the purpose assessment of Your business by answering the 
following eleven questions to have a better view of how Your com-
pany is performing in facilitating its purpose.

1. Does Your culture include a commitment to a higher 
purpose, stakeholder independence, and mindful  
leadership? 

2. Do You lead Your team with authenticity by knowing 
who You are and what Your goal is?

3. Is there a commitment to diversity, equality, and  
inclusion in workforces? 

4. Does Your company produce an external annual report 
detailing its mission and how it relates to performance?

5. Does management lead based on the truths that are 
the foundation for the company or product and help 
guide the company from these principles?     

6. Is the purpose of the business to bring a vision to life?     



EMOTIONAL HEALTH ASSESSMENT

Companies usually think that being healthy is all about getting fit 
and eating well, but it is also essential to take care of psychological 
health. Employees are prone to different negative emotions due to 
work, such as stress, anxiety, and depression. Creating an emotion-
ally healthy workplace works wonders for a company.

Take the emotional health assessment of Your business by answering 
the following ten10 questions

1. Is there a manifesto focusing on people?

2. Do You compensate people well, together with demon-
strating love and respect, therefore tying them firmly 
to the goals of the company? (This includes being 
generous to people who are leaving)

7. Do You face problems or opportunities as a team with 
a willingness to work hard with integrity, grit, empathy, 
and a team spirit?

8. Does the corporation fulfill the needs of stakeholders, 
not just their wants or desires? Does this reflect a 
higher purpose that extends beyond profits?

9. Do You develop a learning culture through various 
means, cultivate curiosity, and strive to become better 
each day?

10. Do You apply a higher purpose to daily tasks with the 
right attitude? Do You attempt to win with commitment, 
teamwork, and integrity?

11. Does management act like leaders with loyalty,  
dedication, and decisiveness?



3. Do You fill the most vacant positions by promotion from 
within?

4. Do You lead with care, integrity, compassion, and  
empathy?

5. Do You foster emotional intelligence: values, passions, 
and principles (EQ) spiritual intelligence (SQ) and  
system intelligence (SYQ)?

6. Do You deliver praise and positive recognition without 
sugar-coating?

7. Do You prioritize work-life harmony?

8. Do You acknowledge team members’ morale by giving 
positive feedback?

9. Do You hold a high degree of trust and transparency 
for both internal and external stakeholders?

10. Have You developed a culture where team members 
do things for others with no expectation of a return, 
reward, or recognition?



PART B : HEALTH

FOOD ASSESSMENT

The expression “You are what You eat” implies business, because 
what Your organization takes in builds its culture and identity.  
Improving Your employees’ eating habits at work is probably one 
of the most challenging behavior changes to promote. After all, 
people in the office work longer hours and have a busy life, and a 
piece of pizza or fast food is often a lot more appealing than picking 
healthy food choices such as plant-based options or other alterna-
tives. 

Take the food assessment of Your business by answering the  
following four questions to have a better view of how Your business 
is performing in prioritizing team members’ health through food.

1. Do You emphasize the importance of physical health 
in reaching Your full potential? Have You adopted the 
FeelGoodX principles: whole foods, plant-based  
nutrition, healthy fats, and clean drinking water?     

2. Do You provide clean drinking water, and if there is a 
daily beverage available, do You make sure there is an 
option for non-dairy drinkers?     

3. Have You put food safety standard guidelines in  
places where there is food involved?      

4. Do You provide a regular educational campaign on 
sugary drink consumption, risk of excessive sugar and 
salt, and healthy eating?



BODY AND MOVEMENT ASSESSMENT

We all know that moving our body every day is so vital to our  
internal and external health. That’s why all companies should make 
sure that there are overall healthcare and wellness programs  
available. But what does it mean for businesses?

Take the body and movement assessment by answering the  
following eight questions to have a better view of how Your  
business is performing in facilitating and encouraging exercising as 
a means of a healthy lifestyle inside and outside of work.

1. Our healthcare and wellness available, including  
preventive and annual general check-ups for all team 
members?     

2. Are there reasonable retirement benefits for all  
employees, including part-time workers?     

3. Are there occupational health and safety standard  
practices in place? 

4. Are there family-friendly policies, such as flextime and 
parental leave?     

5. Is ergonomic equipment used for comfort and proper 
posture while working, with the option of a standing 
desk also available?     

6. Do You support and promote team members to  
participate in private and community physical events?     

7. Do You promote a smoke-free workplace? 

8. Do You provide weight management programs by  
measuring the team members’ Body Mass Index (BMI) 
quarterly?  



FINANCE ASSESSMENT

A business is established to create money. It will only be able to 
operate if it is financially healthy. All businesses experience financial 
ups and downs. However, the long-term health of any company 
depends on earning more money than it spends. Just as a doctor 
checks a patient’s current wellbeing by examining blood pressure, 
temperature, and pulse, every business must keep strict and  
regular check-ups on its financial condition.

Take the finance assessment of Your business by answering the 
following 16 questions to have a better view of how Your business 
is performing in facilitating business/team members’ financial health.

1. Do You have a philosophy of collaboration and  
partnership with all external stakeholders?     

2. Do You have transparency when it comes to compen-
sation?     

3. Do You have team compensation to reinforce nature 
cohesion?     

4. Do You have a transparent process that allows team 
members to access primary available financial and  
operation data?          

5. Do You have a formal commitment to donating a certain 
percentage of revenue to charities?     

6. Do You make financial decisions based on company 
values and data, in a disciplined, rational, and dispas-
sionate manner?     

7. Do You have the mindset as an owner of the business 
to apply long-term financial goals?

8. Do all team members know about personal finance 
through coaching?      



9. Do You use the nature of human psychology and not 
distort reality to fit in with Your model?

10. Do You make better financial decisions by understand-
ing disciplines like biology, psychology, history,  
philosophy, and engineering?

11. Are You aware that social-proof financial decisions can 
lead to disaster?     

12. Does management understand the power of compound 
interest as the heart and soul of finance, as well as 
other aspects like skills and relationships?

13. Do You make sure not to look at risk only with numbers 
for financial decisions?           

14. Is the proper allocation of capital the number one  
priority?     

15. Our reputation and integrity the most valuable assets?

16. Is genuine free cash flow more critical than EBITDA?   

OFFICE AND ENVIRONMENT ASSESSMENT

As a business, it is Your responsibility to maintain a safe and healthy 
workplace. It can help You focus Your efforts on improving the  
environment. Your drive in doing this must describe what the  
people in Your organization do to prevent injuries, illnesses, and 
harming the environment.

Take office and environment assessment of Your business by  
answering the following 15 questions to have a better view of how 
Your business is performing in encouraging a safe, clean workplace 
and promoting environmental protection.

1. Have You created an environment where everyone can 
get more out of themselves?

2. Has management created this environment through 
support, respect, and trust?



3. Are there fun work environments to develop socio- 
emotional communication?

4. Do performance reviews cover performance on job 
requirements, relationships, and innovation (best  
practices)?

5. Have You created an environment where everyone is 
willing to persevere, work hard, and always be open 
to learning?

6. Are You part of a community as a responsible citizen?

7. Do You include the environment as a stakeholder and 
apply love, not fear, when approaching it?

8. Is there a formal code of conduct that holds the  
suppliers accountable for social and environmental  
performance?

9. Do You work with communities to develop social and 
environmental best practices?

10. Do You monitor, record, and reduce greenhouse gas 
emissions and water consumption, and use energy- 
efficient systems?

11. Do You conduct life cycle assessments of Your products?

12. Do You encourage Your teams to use virtual meeting 
technology and monitor carbon footprint for “live” 
meetings or seminars?

13. Do You have environmental policies that are clear to 
new and existing team members?

14. Do You avoid single-use items and properly dispose 
of harmful/hazardous waste? (e.g., batteries, paint, 
packaging, bathroom cleaners, instruments that contain 
mercury, and electronic devices.)?

15. Do You maintain a clean and organized workplace and 
regularly remove clutter?



PART C : SOUL

RELATIONSHIP ASSESSMENT

Your employees’ results will judge Your company’s success as a 
leader; therefore, those results can be seen as a reflection of Your 
relationship with the people You work alongside. People working 
for Your business are crucial assets, not just Your employees,  
because they contribute majorly to the profits, sales figures, market, 
values, and customer relations. No organization or person wants to 
end up with a stressful working environment.

Take the relationship assessment of Your business by answering the 
following 20 questions to have a better view of how Your business 
is performing in encouraging a positive relationship among team 
members and higher management.

1. Have You created specific targets for customer/ 
employee satisfaction and shared these publicly?

2. Do You conduct regular, anonymous internal satisfac-
tion, and engagement surveys?

3. Does Your corporation create values for all its  
stakeholders and think of competitors as allies in  
striving for mutual excellence?

4. Do You recognize unions as a stakeholder?

5. Are there at least quarterly open discussions for  
management on coaching their team?

6. Do You employ GAM: Gratitude, Appreciation, and  
Miracles in all interactions and communications?

7. Are all communications, either verbal or in writing,  
concise, clear, and compassionate?



8. Do You always strive for a politics-free environment?

9. Does management run a decision process that ensures 
all perspectives get heard and considered?

10. Are high-performance but difficult team members well 
managed and tolerated as long as their behavior is not 
unethical or abusive. Their value outweighs the toll their 
action takes on management, colleagues, and teams? 

11. Do You practice a free form listening community with 
full and undivided attention?

12. Is negative feedback delivered in private?

13. Do You build communities inside and outside work to 
make it much easier for people to connect?

14. Do You help people, and are You generous with time 
and other resources?

15. Do You promote balanced diversity (age, race, gender, 
education, experience) at all levels?

16. Do You acknowledge vulnerability from the top to the 
lowest position?

17. Do You make it clear that unethical or dishonest  
behavior, violence, discrimination, sexual harassment, 
and bullying will not be tolerated, as well as taking 
steps to eliminate it?

18. Do You provide activities that create opportunities for 
socialization?

19. Do You hold live broadcast meetings that are available 
for team members in different offices?

20. Do You hold live broadcast meetings that are available 
for team members in different offices?

21. Do You provide networking opportunities between  
leaders and team members where team members can 
ask questions directly?



MINDSET AND PRACTICE ASSESSMENT

Having the right mindset matters, whether You’re a founder, CEO, 
trainee, new, or old team member. If You don’t have the right  
mindset, then Your decisions aren’t aligned with the rest of the 
company. Having the right mindset at work doesn’t just help people 
to thrive in stressful situations; it also gives them the freedom to 
push the boundaries of their abilities and develop new skills. 

Take the mindset and practice assessment of Your business by  
answering the following 16 questions to have a better view of how 
Your business is performing and encouraging the right mindset and 
practices in the workplace.

1. Are You applying intrinsic motivation with mastery, 
purpose, and autonomy to lead a team

2. Do You encourage mindfulness, meditation, and  
contemplative practices such as meditation, yoga,  
Tai Chi, and breathing exercises?

3. Is the top priority of managers the wellbeing and  
success of staff?

4. Do managers act as great coaches to make their  
people perform better?

5. Do You accept vulnerability in leading the corporation?

6. Are meetings a forum to give everyone a voice and 
manage time well?

7. Is trust key, and is there a willingness to accept 
vulnerability based on positive expectations about  
another’s behavior?

8. Do You help guide Your team to the best decisions by 
offering stories and advice instead of telling them what 
to do?

9. Do You believe in people more than they believe in 
themselves, and push them to be more courageous?



SCORING

Each statement has one point, and the total marks in each element 
are 12.5 points. The total points add up to the assessment’s score 
of 100 points.

If You scored 80 – Your company needs some improvements.

If You score from 80 and above – Your business is doing well in 
providing an outstanding quality of humanity in a corporation and 
qualify to earn a FEELGOODX-Corp digital badge that is valid for 
3 years from issuing date.

Total score: _________

10. Do You review objectives and critical results each week 
and adjust strategy based on effectiveness and energy?

11. Do You treat negotiation as an investment for the future 
with a focus on interest and not decisions?

12. Do You value a certain kind of temperament more than 
brains? Is raw, irrational emotion under control?

13. Are You promoting a growth mindset that creates an 
organization that is always learning?

14. Do You consider challenges as opportunities to improve 
the business and its staff?

15. Are You encouraging teams to set performance-based 
goals and placing a stronger emphasis on purposes 
that ensure they’re always striving to learn, improve, 
and try new things? 

16. Do You encourage narrative storytelling instead of  
using PowerPoint in presentations?



TERMS AND CONDITIONS 
OF CERTIFICATION 

1. Undertaking 

1.1 You shall undertake to: 

1.1.1 Comply with the terms and obligations set out in 
these Terms and Conditions; and

1.1.2 Cease the representation of the use of the FEEL-
GOODX Corp Digital Badge once the validity period 
in clause 2.1 below has expired without successful 
renewal or when the use of the FEELGOODX Corp 
Digital Badge is terminated, suspended or revoked.

2. Use of the FEELGOODX Corp Digital Badge Title

2.1 You are authorised to use the FEELGOODX Corp Digital 
Badge on all communication materials (e.g. business card, 
LinkedIn Profile) for a term of three (3) years unless the 
same is terminated, suspended, revoked or renewed in 
accordance with these Terms and Conditions. 

2.2 All rights to use the FEELGOODX Corp Digital Badge as 
provided herein are licensed only to You and You shall 
not have the right to authorize any third party (including 
without limitation Your employees, agents, licensees, rep-
resentatives, related companies) or otherwise assign the 
rights to use the FEELGOODX Corp Digital Badge to oth-
ers for any purpose whatsoever without the express per-
mission of FEELGOODX.

By applying for the FEELGOODX  Corp Digital Badge provided by 
Feedgoodx Pte Ltd (“FEELGOODX”) here, you (“You”) are deemed 
to have read and accepted the terms and conditions listed below 
(“Terms and Conditions”) and agree to be subjected to the same. 



2.3 All intellectual property rights (including but not limited to 
any patent, trademark, design copyright, accretion of good-
will, confidential information) whether registered or unreg-
istered, to the FEELGOODX Corp Digital Badge, shall remain 
vested in FEELGOODX. Ownership of all adaptations, mod-
ifications, derivative works or enhancements to any aspect 
of the FEELGOODX Corp Digital Badge shall vest in FEEL-
GOODX upon creation. You agree and undertake to do such 
things and execute such documents as FEELGOODX rea-
sonably requires to formally assign any such adaptations, 
modifications, derivative works or enhancements to FEEL-
GOODX and/or to record such assignments with the re-
spective regulatory or government bodies or entities.

3. Audit 

3.1 You agree to be subjected to audit by FEELGOODX prior 
to and after the FEELGOODX  Corp Digital Badge is issued 
or renewed, upon reasonable notice provided by FEEL-
GOODX for the purpose of ensuring that the FEELGOODX 
Corp Digital Badge brand guidelines and the Terms and 
Conditions contained herein are adhered to. You shall sub-
mit all required documents requested by FEELGOODX to 
support the fulfilment of the issuance or renewal of the 
FEELGOODX Corp Digital Badge; and further agrees that 
FEELGOODX reserves the right not to award or renew such 
FEELGOODX Corp Digital Badge, or to suspend, terminate 
or revoke the same if the said submission is not complete.

4. Termination & Suspension 

4.1 Your FEELGOODX Corp Digital Badge may be terminated 
or suspended, at the sole and absolute discretion of FEEL-
GOODX, upon the occurrence of any of the following:-

4.2 Giving of false, inaccurate, or misleading statements or 
misrepresentations as part of the application;

4.3 Failing to comply with or is in breach of any of the FEEL-
GOODX Corp Digital Badge brand guidelines and/or these 
Terms and Conditions; or



4.4 Failing to pay FEELGOODX any applicable or prescribed the 
FEELGOODX Corp Digital Badge, registration or membership 
fee(s) promptly.

4.5 Upon expiry, suspension, termination or withdrawal of Your 
FEELGOODX Corp Digital Badge, You shall immediately dis-
continue the use of the FEELGOODX Corp Digital Badge.

5. Confidentiality 

5.1 FEELGOODX shall ensure that all confidential information 
that was requested for by FEELGOODX and which You sup-
plied with Your application(s) will be kept confidential during 
the validity of Your FEELGOODX Corp Digital Badge. This 
obligation shall not apply to the following:-

5.1.1 Information already in the possession of FEELGOODX  
  prior to Your disclosure to FOODGOODX as part of  
  the FEELGOODX Corp Digital Badge application or  
  renewal; 

5.1.2 Information in the public domain; 

5.1.3 Information disclosed by third parties to FEELGOODX;  
  or 

5.1.4 Information that is required to be disclosed by an  
  Order of Court or to the police or the Inland  
  Revenue Authority of Singapore or other government  
  or regulatory authorities, for purposes of compliance  
  with applicable law, criminal investigation or otherwise. 

6. Personal Data Protection

6.1 For the purposes of this clause, “Personal Data” means data, 
whether true or not, about an individual who can be iden-
tified from that data; or from that data and other informa-
tion to which an organization has or is likely to have access.

6.2 Where You provide FEEDGOODX with any Personal Data of 
third parties, You confirm that You have obtained all nec-
essary consents to do so, and that FEELGOODX may collect, 



use, process, store, transfer or disclose such Personal Data 
in accordance with the Personal Data  Protection Act 2012. 

6.3 You agree to fully indemnify FEELGOODX against any and 
all actions, claims, legal costs, damages and/or other  
expenses which may arise out of Your breach of this  
clause 6.

7. Not Legal or Financial Advice

You acknowledge that at no point is FEELGOODX acting as an 
attorney, accountant, or financial advisor, nor are we holding 
ourselves out to be. The information contained in this scorecard 
is for Your information only and does not constitute nor is it 
intended to be a substitute for legal or financial advice. Please 
seek financial or legal counsel relating to the specific circum-
stances as needed for any questions and concerns You have 
or may have in the future. 

8. Personal Responsibility

You acknowledge that You are participating voluntarily in using 
our FEELGOODX Corp Digital Badge and that You are solely and 
personally responsible for Your choices, actions, and results, 
now and in the future. You accept full responsibility for the con-
sequences of Your use, or non-use, of any information provid-
ed on or through this FEELGOODX Corp Digital Badge. You 
agree to use Your judgment and due diligence before imple-
menting any idea, suggestion, or recommendation from FEEL-
GOODX to Your life, family, or business. 

9. No Guarantees

Our role is to support and assist You in reaching Your own goals, 
but Your success depends primarily on Your effort, motivation, 
commitment, and follow-through. We cannot predict, and we 
do not guarantee that You will attain a particular result, and 
You accept and understand that results differ for each individ-
ual or organization. Each individual or organization’s results 
depend on the unique background, dedication, desire, motiva-
tion, actions, and numerous other factors. You fully agree that 



there are no guarantees as to the specific outcome or results 
You can expect from receiving the FEELGOODX Corp Digital 
Badge.

10. Earnings Disclaimer 

You agree that we are not responsible for Your earnings, or the 
success or failure of Your personal or business decisions, in-
cluding but not limited to the increase or decrease of Your fi-
nances or income level, or any other result of any kind that You 
may have as a result of receiving the FEELGOODX  Corp Digital 
Badge. You are solely responsible for Your results.

11. Assumption of Risk

As with all situations, there are sometimes unknown risks and 
circumstances that may arise during the use of the FEELGOODX 
Corp Digital Badge which may be unforeseeable. You under-
stand that any mention, suggestion, or recommendation on or 
through our FEELGOODX scorecards above is to be taken, use, 
adopted or implemented at Your own risk, and with no liability 
on our part. You recognize that there is a rare chance that ill-
ness, injury, or even death could result, and You agree to as-
sume all risks. 

12. Limitation of Liability

To the extent permitted under applicable law, by using the 
FEELGOODX Corp Digital Badge, You agree to absolve FEEL-
GOODX of any liability or loss that You or any other person may 
incur from the use of the information. You further agree that 
we will not be liable to You or any other individual, company 
or entity, for any damages, including direct, indirect, special, 
incidental, equitable, or consequential loss or damages, for the 
use of or reliance on the FEELGOODX scorecard and . You agree 
that we do not assume liability for accidents, delays, injuries, 
harm, loss, damage, death, lost profits, personal or business 
interruptions, misapplication or information, physical or mental 
disease or condition or issue, or any other type of loss or dam-
age whatsoever.



13. Indemnification and Release of Claims

You agree to fully and completely hold harmless, indemnify and 
release us and any of our agents, consultants, affiliates, joint 
venture partners, employees, shareholders, directors, staff, team 
members, or anyone otherwise affiliated with FEELGOODX and 
our business from any causes of action, allegations, suits, claims, 
damages, or demands whatsoever, in law or equity, that may 
arise in the past, present or future that is in any way related to 
the FEELGOODX Corp Digital Badge. 

14. No Warranties

WE MAKE NO WARRANTIES RELATED TO THE PERFORMANCE OR 
OPERATION OF YOUR CORPORATION. WE MAKE NO REPRESEN-
TATIONS OR WARRANTIES OF ANY KIND. TO THE FULL EXTENT 
PERMISSIBLE BY APPLICABLE LAW, WE DISCLAIM ALL WARRAN-
TIES, EXPRESS OR IMPLIED, INCLUDING IMPLIED WARRANTIES OF 
MERCHANTABILITY AND FITNESS FOR A PARTICULAR PURPOSE. 

15. Errors and Omissions

Although every effort is made to ensure the accuracy of the 
information, it may inadvertently contain inaccuracies or typo-
graphical errors. You agree that we are not responsible for the 
views, opinions, or accuracy of facts referenced on or through 
the FEELGOODX Corp Digital Badge. Because technology, busi-
ness, and best practices are continually evolving, You agree 
that we are not responsible for the accuracy of our website and 
the contents therein, or for any errors or omissions that may 
occur. In addition, we are not responsible for any changes to 
the features of other external websites that are linked or ref-
erenced in our website.

16. Force Majeure

16.1 Neither party shall be liable for any failure to perform its 
obligations under these Terms and Conditions if the failure 
results from events that are beyond its reasonable control 
(including acts of God, civil or military authority, civil dis-
turbance or unrest, wars, strikes, fires, epidemics, pandem-



ics or other catastrophes) PROVIDED ALWAYS that the rel-
evant party shall resume that obligation as soon as the 
event occasioning the failure ceases or abates.  

16.2 Without prejudice to the generality of clause 16.1, if the 
effect of any of the aforesaid events shall continue for a 
period exceeding three (3) months in aggregate during the 
term of the FEELGOODX Corp Digital Badge, FEELGOODX 
may at any time thereafter upon giving notice to You, elect 
to terminate, suspend or revoke the FEELGOODX Corp 
Digital Badge awarded, and You shall forthwith pay to FEEL-
GOODX all outstanding amounts or fees due to FEELGOODX 
up to the date of termination, suspension or revocation.  

17. General

17.1 You agree that both FEELGOODX and You are independent 
businesses and not partners, principal and agent, or em-
ployer and employee, or in any other relationship of trust 
to each other. Neither party shall have any right or author-
ity to assume or create any obligations of any kind or to 
make any representation or warranty on behalf of the oth-
er party, whether express or implied, or the power to bind 
the other party in any respect whatsoever.

17.2 If any clause in these Terms and Conditions (or part there-
of) is or becomes illegal, invalid or unenforceable under 
applicable law, but would be legal, valid and enforceable 
if the clause or some part of it was deleted or modified (or 
the duration of the relevant clause reduced), the relevant 
clause (or part thereof) will apply with such deletion or 
modification as may be required to make it legal, valid and 
enforceable, and the parties will promptly and in good faith 
seek to negotiate a replacement provision consistent with 
the original intent of these Terms & Conditions as soon as 
possible.

17.3 FEELGOODX reserves the right to amend, vary and/or sup-
plement the provisions of these Terms and Conditions and/
or the content of the above scorecards with or without 



advance notice, where reasonably required, and You agree 
and undertake to comply with any such amendment, vari-
ation and/or supplement. Such amendment, variation or 
supplement shall apply from the date specified in the ap-
plicable notice of amendment, variation or supplement.

17.4 Unless otherwise expressly agreed, no delay, act or omis-
sion by either party in exercising any right or remedy will 
be deemed a waiver of that, or any other, right or remedy.

17.5 All payments under this Agreement will be made without 
set-off or counterclaim, free and clear of and without de-
duction of any taxes, levies, duties, charges and withhold-
ings of any kind now or in future imposed in any jurisdiction.

17.6 For the purposes of the Contracts (Rights of Third Parties) 
Act, Cap. 53B, these Terms and Conditions are not intend-
ed to and does not give any person who is not a party to 
it any right to enforce any of its provisions. However, this 
does not affect any right or remedy of such a person that 
exists or is available apart from that Act.

17.7 These Terms and Conditions contain the whole agreement 
between You and FEELGOODX relating to its subject matter 
and supersedes any prior agreements, representations or 
understandings between us and You unless expressly in-
corporated by reference in this Agreement. 

18. Governing law and jurisdiction

This Agreement and any dispute or claim arising out of or in 
connection with it or its subject matter is governed by and shall 
be construed in accordance with the laws of Singapore and the 
parties hereby submit to the exclusive jurisdiction of the Sin-
gapore courts.

19. Contact Us.  

If You have any questions pertaining to these Terms and Con-
ditions or the FEELGOODX Corp Digital Badge, please contact 
us at fgx@feelgoodx.com



ACKNOWLEDGEMENT
I understand and agree that this declaration is final and irrevocable 
and that it is not subject to cancellation or amendments. I now 
certify that the above statements are true and correct to the best 
of my knowledge and agrees that FEELGOODX has relied on such 
information in awarding the FEELGOODX Corp Digital Badge. I un-
derstand that a false statement may disqualify me for the FEEL-
GOODX Corp Digital Badge or may result in the termination, revo-
cation or suspension of the same. I acknowledge that FEELGOODX 
will rely upon this declaration and that I will not be able to withdraw 
the same at a later date.

Dated this day of 

Authorized name 

Position

Signature

Name of witness

Position

Witness Signature 




